
TO CREATE ROBUST INNOVATION PATHWAYS, WE NEED TO UNDERSTAND &

APPLY TRENDS THROUGH A CROSS-SYNTHESIS OF 3 KEY DIMENSIONS

Trends are trending. There is so much noise today when it comes to trends, circulating at hyper speed.

But the key challenge remains: how do I make sense of trends in the context of my brands, consumers,

region? How do I activate it meaningfully?

TrendSENSE


